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	1. T H E  D E V E L O P M E N T O P P O R T U N I T Y O F A L I F E T I M E
 


	2. W H O  ’ S S P E A K I N G T O D A Y ?
Simon Beirne
State Chief Executive
Queensland
Jason Lynch
National Director
Investment Services
Hunter Higgins
National Director
Investment Services
Remi Gamble
Senior Executive
Queensland Marketing
& Communications
Brendan Hogan
Director
Residential, Site Sales
25 years
experience
30 years
experience
22 years
experience
17 years
experience
5 years
experience
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	3. A G E  N D A
INTRODUCTION
01		 THE CURRENT MARKET
02 OUR OUTCOME DRIVEN STRATEGY
03 ANTICIPATED PRICING
04 TEAM AND TRACK RECORD
05 CONCLUSION
Q&A
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	4. OUR EXCEPTIONAL
TRACK RECORD
OF  $1.25b
NATIONAL &
INTERNATIONAL
REACH
AN EXPERIENCED
TEAM WITH PROVEN
LOCAL TRACK RECORD
T H E C O L L I E R S D I F F E R E N C E
O U T C O M E D R I V E N . D E - R I S K & S I M P L I F Y T H E P R O C E S S . M A X I M I S E V A L U E .
Page 3
 


	5. 01
C U R  R E N T
M A R K E T
O1
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	6. M A C  R O O V E R V I E W D E V E L O P M E N T S I T E S
T H E B R I S B A N E B O O M
Waterfront Brisbane Development
Queens Wharf Brisbane
Page 5
 


	7. I N C  R E A S I N G B T R D E M A N D
R E C O R D H I G H A P A R T M E N T P R I C E S
No. Annual Sales
10 Year Annual Average
Off-the-plan Sales and Forecast Sales
(Inner Brisbane)
T H E B R I S B A N E B O O M
There is a critical
shortage of new
apartment supply in the
Brisbane market
Brisbane’s new apartment
market sits at $1,197,000 -
a record price for Inner
Brisbane
The BTR market
is growing rapidly in
Brisbane with a range
of major groups seeking
opportunities
There are currently 5,902
units in the pipeline
across 21 projects
UNDER
CONSTRUCTION
1325
DA APPLICATION
2669
COMPLETE
537
DA APPROVED
1371
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	8. T H E  B R I S B A N E B O O M
R E T A I L M A R K E T
O F F I C E M A R K E T
• Increased consumer appetite
• High-end luxury retail, restaurant
• Occupancy rate at 92%
• Urban Renewal - 43% (563,579 sqm)
of the total office stock in Fringe
• Constrained new supply
• Vacancy across all markets tightening
• Real face rent growth of 10%+ in 2022
Page 7
 


	9. K E Y  S E L L I N G F E A T U R E S
ONCE IN A GENERATION
OPPORTUNITY
TRANSFORMATIVE CITY
SHAPING PROJECT
ULTIMATE DEVELOPMENT
FLEXIBILITY
UNRIVALLED
CONNECTIVITY
UNPARALLELED
GROWTH
THE EXPANDING
QUEENSLAND ECONOMY
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	10. OUR ROBUST SALES  AND
MARKETING STRATEGY
01
O U R
O U T C O M E
D R I V E N
S T R A T E G Y
O2
Page 9
 


	11. V A L  U E - A D D M E T H O D O F S A L E
T H E K E Y T O A S U C C E S S F U L O U T C O M E I S S I M P L I C I T Y
G L O B A L E X P R E S S I O N S O F I N T E R E S T ( E O I ) C A M P A I G N
S C E N A R I O 1
S H O R T T E R M L E A S E B A C K
The benefit of this option is that News Corp Australia
will have access to the whole of the sale funds within
a short period of time post unconditional exchange
however may be required to make lease payments
over the leaseback period.
S C E N A R I O 2
D E F E R R E D S E T T L E M E N T
The benefit of this option is that News Corp Australia
will have certainty of outcome with a significant
deposit (usually 5%- 10%), remain on site without the
cost of lease payments to the purchaser however
settlement funds would be deferred for an extended
period of time (i.e. 2-3 years).
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	12. O U R  R E C O M M E N D A T I O N
The Mayne Road site is the optimal position for
retention of land with News Corp to develop or
working with the incoming buyer to deliver a turnkey
or joint venture solution.
O U R A P P R O A C H W I L L E N C O U R A G E A L L M A R K E T
B A S E D O P T I O N S T O B E P R E S E N T E D A N D
C O N S I D E R E D B Y N E W S C O R P .
Bowen Hills Station
Inner City Bypass
Campbell Street
Edgar Street
H
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z
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n
e
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o
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d
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n
e
R
o
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d
M
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n
e
R
o
a
d
Hudd Street
A
b
b
o
t
s
f
o
r
d
R
o
a
d
Inner City Bypass
Provides
maximised
financial
outcome for
News Corp
Minimal disruption
to business
operations on
Campbell Street site
Can provide
direct access
to rail network
and exposure
to surrounding
road network
Ability for developer
to undertake
precinct planning
of the larger site
incorporating retail
ground plane / plazas
Page 11
 


	13. T H O  R O U G H
P R E P A R A T I O N A N D
P L A N N I N G P R I O R
T O C A M P A I G N
L A U N C H
B U Y E R
E N G A G E M E N T
S T R A T E G Y
P I T C H I N G T H E
O P P O R T U N I T Y
T O D O M E S T I C
B U Y E R S
P I T C H I N G T H E
O P P O R T U N I T Y
T O O F F S H O R E
B U Y E R S
T A R G E T I N G
B U Y E R S
L A U N C H
F U N C T I O N
T A I L O R E D
R E S E A R C H
R E P O R T S
W O R K I N G
H A N D - I N - H A N D
W I T H B U Y E R S
A C H I E V I N G T H E S C E N A R I O S
G L O B A L T E A M
B R I E F I N G A N D
E N G A G E M E N T
S T R A T E G Y
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	14. MANAGERS DEVELOPERS
D O  M E S T I C I N V E S T O R S
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	15. O F F  S H O R E I N V E S T O R S
MANAGERS DEVELOPERS
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	16. Branded EDM templates
VR  Goggles
Video in short and long form
High quality IM
Dedicated website
Putting ‘Urban Quarter,
Brisbane’ on the map
We want a strong brand identity that portrays the
scale, flexibility, and premium nature of the site.
M A K I N G N O I S E T H R O U G H
I N N O V A T I O N
I M M E R S I V E . I N N O V A T I V E . G L O B A L R E A C H .
Page 15
 


	17. P H A  S E O 1
P R I M I N G T H E M A R K E T
T H R O U G H P R A N D M E D I A
In the month before launch, our internal public relations and
research teams will work with News Corp to run an extensive
campaign that sells the benefits of investing in Brisbane. We
would run a campaign such as ‘What Bowen Hills could look
like in 10 years’ and the ‘changing face of Brisbane’ through
urban renewal precincts.
B U I L D I N G
P R E - L A U N C H
M O M E N T U M
B U I L D I N G
P R E - L A U N C H
M O M E N T U M
A C T I V A T I N G
T A R G E T B U Y E R S
E A R LY
C R E A T I N G M A S S
M A R K E T
A W A R E N E S S
D R I V I N G S E C O N D
R O U N D B I D D E R
T E N S I O N
Page 16
 


	18. S I M  U LT A N E O U S
G L O B A L L A U N C H
E V E N T T O D R I V E
M O M E N T U M
To demonstrate the
innovative future media
precinct, we could
showcase the opportunity
to the world via a live
stream launch event from
a News Corp facility. This
event will be by invitation
only and targets buyers and
key media industry players.
C U R A T E D V I P E V E N T
• Top 50 strategic targets
• Showcase Urban Quarter through an immersive VR experience
• Notable politicians & town planner discussions
• Showcase News Corp’s history and location prominence with
SkyNews broadcasting
• The Brisbane Olympics spotlight
P H A S E O 2
A C T I V A T I N G
T A R G E T B U Y E R S
E A R LY
Providing our top
targets with early
access to create
competitive tension
in the first round of
the EOI process.
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	19. Mobile Advertising
L E  V E R A G I N G T H E D E P T H A N D B R E A D T H O F T H E N E W S C O R P P L A T F O R M W O R L D W I D E
Online Portals
Press Advertising
Website Advertising
P H A S E O 3
C R E A T I N G M A S S
M A R K E T
A W A R E N E S S
Page 18
 


	20. Shortlisted parties
will recieve  a custom
marketing pack
to increase buyer
engagement and
competitive tension to
help maximise price.
P H A S E O 4
D R I V I N G
B I D D E R
T E N S I O N
T H E D E V E L O P M E N T O P P O R T U N I T Y O F A L I F E T I M E
I N F O R M A T I O N P A C K
Y O U R T I C K E T
T O T H E F U T U R E
Our innovative campaign will utilise News Corp’s
publishing power to saturate the market and provide
maximum exposure for the asset.
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	21. C A M  P A I G N T I M E L I N E
Preparation
01 May - 26 May
2023
Round 1 EOI Close
12 July 2023
Winning Bidder
Selected
28 July 2023
Settlement Period
Dependent on deal
accepted - could be as
soon as 90 days from
exchange
Launch Teaser
Campaign
15 May 2023
Soft Launch
/ Offshore
Engagement
29 May 2023
Approval of final
Marketing Material
26 May 2023
Launch
On-Market Event/
Campaign
05 June - 12 July
2023
Round 2 EOI Close
21 July 2023
Due Diligence
31 July -
22 September 2023
News Corp
& Colliers
Collaborative
Workshop
02 May 2023
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	22. 01
ANTICIPATED
P R I  C I N G
O3
Page 21
 


	23. A T R  U E M I X E D - U S E O U T C O M E I S E N V I S A G E D W H I C H M A Y I N C L U D E T H E F O L L O W I N G U S E S ( S U B J E C T T O C O U N C I L A P P R O V A L )
A N I C O N I C M I X E D U S E
D E V E L O P M E N T
Retail &
Entertainment
Commercial /
Office
Healthcare &
Retirement Living
Residential
(including BTR)
Short-Term
/ Hotel
Student
Accommodation
Page 22
 


	24. *Approximate
4 1 C  A M P B E L L S T R E E T , B O W E N H I L L S
3 9 - 4 3 M A Y N E R O A D , B O W E N H I L L S
C O M B I N E D S I T E R E A L I S A T I O N R A N G E
Site Area Approx. Allowable GFA - Proposed Development
Adopted Parameter 30,797m² 277,173m²
Adopted Sale Price Range $3,572/m² to $3,896/m² $397/m² to $433/m²
Potential Realisation Range $110,000,000 to $120,000,000 $110,000,000 to $120,000,000
Site Area Approx. Allowable GFA - Proposed Development
Adopted Parameter 6,772m² 54,176m²
Adopted Sale Price Range $3,692/m² to $4,430/m² $461/m² to $554/m²
Potential Realisation Range $25,000,000 to $30,000,000 $25,000,000 to $30,000,000
Site Area Approx. Allowable GFA - Proposed Development
Adopted Parameter 37,569m² 331,349m²
Adopted Sale Price Range $3,593/m² to $3,993/m² $407/m² to $453/m²
Potential Realisation Range $135,000,000 to $150,000,000 $135,000,000 to $150,000,000
Page 23
 


	25. O F F  I C E P R I C I N G
C O N S I D E R A T I O N S
New office of 7,500m² NLA across five (5)
levels requires a site area of c. 3,500m²
(approx. 80% building efficiency and
approx. 55% site cover)
Options are turn key / joint venture
solution with multiple financial outcomes
for NCA. Retention of site by NCA would
be a clean and simple outcome
Allowable GFA – proposed development
Gross Realisation Range $135,000,000 to $150,000,000
Less Office Site Retention $12,000,000 to $14,000,000
Net Realisation Range $123,000,000 to $136,000,000
Page 24
 


	26. 01
T E A  M &
T R A C K
R E C O R D
O4
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	27. S U P  P O R T T E A M
S U B J E C T M A T T E R E X P E R T S
Simon Beirne
State Chief Executive
Queensland
Matthew Kearney
National Director
Office Leasing
Karen Wales
Head of Hotels
Elizabeth Dixon
National Director
Queensland Marketing
& Communications
Jason Lynch
National Director
Investment Services
Lachlan MacGillivray
Managing Director
Asia Pacific
Retail Capital Markets
Lisa Hinde
National Director
Head of Sustainability
Real Estate Management
Services
Remi Gamble
Senior Executive
Queensland Marketing
& Communications
Hunter Higgins
National Director
Investment Services
Chris O’Driscoll
National Director
Transaction Services
Healthcare &
Retirement Living
Daniel Shafferman
National Director
Real Estate Management
Services
Shannelle Baltazar
Team Assistant
Residential, Site Sales
Brendan Hogan
Director
Residential, Site Sales
Andrew Roubicek
Director
Residential
Scott Coakes
National Director
Project Leaders
Bonnie Mangano
Personal Assistant
Brisbane City
& Metro Sales
Investment Services
C O R E S A L E S T E A M
Our core sales team have successfully transacted in excess of $6 billion in transactions
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	28. SEATTLE
LOS ANGELES
CHICAGO
NORTH TEXAS
ATLANTA
NEW  YORK
LONDON WARSAW
SINGAPORE
HONG KONG
SHANGHAI
W O R K I N G W I T H O U R
G L O B A L O U T B O U N D
C A P I T A L T E A M
We’ll work with our offshore Global Outbound Capital Team
to ensure we reach buyers outside Australia. This means
that when we arrive to introduce this opportunity, our face-
to-face meetings are at key decision maker level. Buyers will
be fully engaged and ready to
focus on the offering.
Quarterly formal calls, dedicated capital market asset calls,
and annual meetings ensure they stay abreast of global
transactions and emerging buyers and markets.
SYDNEY
U S
D A V I D A M S T E R D A M
President, U.S. Capital
Markets & Northeast Region
C A N A D A
L U C A S A T K I N S
President, of Capital Markets,
Canada
G L O B A L & E M E A
L U K E D A W S O N
Head of Global & EMEA
Capital Markets
A P A C
C H R I S P I L G R I M
Managing Director,
Asia Pacific Capital Markets,
Global Capital Markets
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	29. Sale Price $47,500,000
Vendor  Sunland Group
Buyer Consolidated Properties Group
Site Area 16,000
• Environmental and planning Issues
• Colliers Project Marketing value add
• Competitive bidding from onshore
and offshore groups
S O L D
T R A C K R E C O R D
C O M P L E X T R A N S A C T I O N S , S I M P L I F I E D B Y C O L L I E R S
F O R M E R A B C S I T E , 6 0 0 C O R O N A T I O N D R I V E , T O O W O N G | Q L D
Understand
the offering
Price
maximiser
Leveraging the
Colliers residential
marketing platform
Project marketing
and project leader
expertise input
Buyer credibility
around product
pricing and mix
De-risking the
process
S I N C E W E
L A S T P R E S E N T E D ,
4 W E E K S A G O ,
C O L L I E R S H A S S O L D
$ 1 2 0 M W O R T H O F
A P A R T M E N T S
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	30. Sale Price $32,000,000
Vendor  Queensland Investment Corporation (QIC)
Buyer Keylin/Kinstone
Site Area 13Ha*
• Servicing & Environmental matters to be resolved
• True mixed use opportunity
• Colliers utlised Subject Matter Experts to maximise outcome
• Unconditional deal exchanged at close of EOI
T R A C K R E C O R D
C O M P L E X T R A N S A C T I O N S , S I M P L I F I E D B Y C O L L I E R S
Q I C S I T E , 6 4 F O X W E L L R O A D , C O O M E R A | Q L D
S O L D
I M P L E M E N T I N G
O U R S U C C E S S F U L
‘ S U B J E C T M A T T E R
E X P E R T S ’ S T R A T E G Y
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	31. T R A  C K R E C O R D
P R O V E N L O C A L S U C C E S S
Sale Price $30,500,000
Vendor Tabcorp
Buyer Alceon
Site Area 1.13Ha
Sale Price $32,000,000
Vendor Kador
Buyer Charter Hall / Quadreal
Site Area 6,436 sqm
• Corporate vendor with leaseback / deferred
terms required
• Major mixed use site with flexibility of outcome
• International EOI campaign
• Growth precinct in the CBD - Olympics
• Local and global capital in partnership
• Iconic site for redevelopment with existing
improvements
S O L D S O L D
3 0 9 N O R T H Q U A Y , B R I S B A N E C I T Y | Q L D
2 4 0 S A N D G A T E R O A D , A L B I O N | Q L D
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	32. C O L  L I E R S D O M I N A T E S
In the last three years, our market share in the inner city is
leading at 21% - almost double our nearest competitors.
COLLIERS
38%
CUSHMAN &
WAKEFIELD
11%
JLL
8%
DIRECT
43%
BTR Development Site Sales - Agency Total Market Share
Inner City Development Site Sales - Agency Total Market Share
COLLIERS
21%
CUSHMAN &
WAKEFIELD
11%
KNIGHT
FRANK
8%
JLL
7%
SAVILLS
4%
CBRE
2%
RAY
WHITE
7%
OTHER
15%
DIRECT / UNKNOWN
25%
Colliers has achieved a 38% market share across all development site
transactions totaling in excess of $100million.
C O L L I E R S H A S S O L D M O R E D E V E L O P M E N T S I T E S I N S E Q T H A N A N Y O T H E R A G E N C Y .
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	33. CONCLUSION
O5
AGENCY FEE
0.35% +  GST of the gross sale price.
CONFLICTS
We confirm that Colliers is not
currently appointed in any properties
that would cause a conflict of
interest.
DUE DILIGENCE
& RISK MANAGEMENT
Our team has a strong focus on
implementing proven de-risking
measures to ensure a seamless process.
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	34. T H E  C O L L I E R S D I F F E R E N C E
O U T C O M E D R I V E N . D E - R I S K & S I M P L I F Y T H E P R O C E S S . M A X I M I S E V A L U E .
OUR EXCEPTIONAL
TRACK RECORD
OF $1.25b
NATIONAL &
INTERNATIONAL
REACH
AN EXPERIENCED
TEAM WITH PROVEN
LOCAL TRACK RECORD
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