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	2. What is it?
“Product  placement is a form of advertising that involves placing a specific
product in a scene, according to online marketing resource OppTrak.” (2)
Image: Flickr Creative Common Nick Youngson
 


	3. SHAMELESS ?
Some forms  of product
placement could impact
society, while others could
destroy it. Negative influences
may cause future issues.
Product placement as a whole
may be deceptive and
unethical because it blurs the
line between persuasion and
manipulation (1)
Image: Blurry; Bluewave.com
 


	4. ”JMMR indicates
that 31.2%  of
consumers who
view product
placement
purchasing
show interest in
the products, and
that interest can
translate into
cold, hard
cash.”(5)
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	5. “AD Blocker has
created  more
pressure for
culture creative’s
to engage in
product
integration,
program
sponsorship and
product
placements” ( 1)
Image: Danny Sullivan: Marketing Land
 


	6. The Result?
Three New  Strategies for
Advertisers:
u 1. Product Endorsement
u 2. Product Placement
u 3. Subliminal Messaging
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	7. Man of Steel(2)
Budget  for
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Tie- Ins
Number of
Promotional
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	8. Subliminal
Product
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=
Shameless
Image: Flickr: Engadget
  


	9. Subliminal Product Placement:
u  A subliminal message is a
signal or message
designed to pass below
(sub) the normal limits of
perception…it may be
more true to suggest that
the subliminal message
(sound or image) is
perceived by deeper parts
of what is a single
integrated mind. (6)
Image: Google: Pinterest
 


	10. “We may see  brands that we in fact didn’t notice what so
ever when we were watching the film or playing the game.”
(3)
Image: Flickr ; Creative Commons: Ben
 


	11. Psychology Behind it:
u  The hidden command in a single
frame will flash across the screen
so quickly that it is not
consciously perceived, but the
command will supposedly appeal
to the subconscious mind of the
viewer, and thus have some
measurable effect in terms of
behavior. (6)
Image: Vector Sticker: 123RF.com
 


	12. Example:
One example is  the 65% increase in
Reese’s Pieces sales after its placement
in E.T. The Extra-Terrestrial. (7).
Image: Flickr: IMdB
 


	13. The Question is…
Where  do we draw the line?
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	14. u "Over the  years there have been literally hundreds of studies"..."these studies show that
considerable information capable of informing decisions and guiding actions is
perceived even when observers do not experience any awareness of perceiving” ( 8)
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	16. Ethical
Practices
Some subliminal ads  cater to
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inappropriately target a
particular market. For example,
a cigarette advertiser might
insert a subliminal message
telling children that smoking is
cool or safe. Other advertisers
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	17. Consent?
The advertising industry  exists to give consumers information about
competing products and to tempt them to choose one product over
another. However, subliminal advertising removes choice from the
consumer. (8)
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More regulated  law regarding product placement and
the matter of a consumer’s “consent”
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