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	1. Dr. Alhayat Getu
(Assistance  Professor)
2014 E.C
INTRODUCTION TO ENTREPRENEURSHIP
 


	2. Pre-test questions
 What  are small and micro enterprises?
 What is the role of small and micro enterprises for socio-
economic aspect of county?
 


	3.  Micro/Small business
  There is no universally accepted definition of MSEs in Ethiopia
(Beyene, 2000).
In Case of Service Enterprise (Retailing, Transport, Hotel and
Tourism, ICT and Maintenance):
a) A micro enterprise is one with the values of total asset is not
exceeding Birr 50,000 (fifty thousands); and operates with 5
persons including the owner of the enterprise.
b) Small Enterprises is one in which the total asset value or a
paid up capital of birr100, 000 (one hundred thousand) and not
more than Birr 1.5 million; and operates with 6-30 persons.
 


	4.  Small business  is a business that is privately owned and operated, with
a small number of employees and relatively low volume of sales.
 Small businesses are normally privately owned corporations,
partnerships, or sole proprietorships.
 The legal definition of "small" varies by country and by industry,
ranging from fewer than 15 employees under the Australian Fair Work
Act 2009, 50 employees in the European Union, and fewer than 500
employees to qualify for many U.S. Small Business Administration
programs.
Note:
Small businesses are common in many countries, depending on the
economic system in operation.
 


	5. MSE Definitions Employed  in Ethiopia--- defined both
in terms of paid up capital and number of workers.
Source: Micro and Small Enterprises Development Policy and Strategy of Ethiopia, (2011)
 


	6. Importance of Micro  and Small Enterprises
 



	8. Product and service  Development ?
 


	9. Definition of Product
  A product is anything that can be offered to a market to
satisfy a need or want.
 The product is a bundle of satisfaction that a customer
buys
 Products that are marketed include physical goods,
services, persons, places, ideas and associations.
 


	10. Product Development Process
  Product development is the process through which companies react to market
signals, respond to changes in customer demand, adopt new technologies,
raid/foray into new areas, and ensure continuous growth.
 Product/service development process is part of the overall new-venture
creation process. Even though there are many models that advocate what the
product/service generation process should look like, for this purpose we shall
adopt four distinct stages;
1. The idea generation stage is the conscious identification of a product idea
that logically addresses an opportunity.
2. The Incubation stage progress from first prototype to final design, assembly
of needed resources gearing up and making a limited run
3. The implementation stage is a preliminary effort to put actual products
into the field and to gather market feedback
4. The diffusion stage expand into full target market and wide distribution
and full production for market with ongoing design and control.
 


	11. Product Development Process  (Detail)
5/18/2022 11
 


	12. • The various  stages of new product development
process are explained next:
1. New Idea Generation
• The new product development process starts with search for ideas.
2. Idea Screening- Promising Ideas, Marginal Ideas, and Rejects:
3. Concept Development and Testing-(Who will use the product? What benefits
should the product provide? When will people consume the produced?)
Concept Testing:- calls for testing product concepts with an appropriate group of
target consumers/customers, and then getting the consumers’ reactions.
5/18/2022 12
 


	13. 4. Marketing Strategy  Development
• After testing the new product the concerned body must develop a
preliminary marketing strategy plan for introducing the new product into the
market. The marketing strategy plan consists of three parts:
(1) Market size, structure, behavior;
(2) Planned price, distribution strategy, and marketing budget of the 1st year;
(3) Long run sales and profit goals, marketing mix strategy.
5. Business Analysis
• Estimated Total Sales:- Management needs to estimate whether sales will be high enough to
yield satisfactory profit.
• Estimating Cost and Profits:- After sales forecast the management should estimate
the expected cost and profit at various levels of sales volume.
• The company can use other financial measure to evaluate the merit of a new
product proposal. The simplest is breakeven analysis.
5/18/2022 13
 


	14. 6. Product Development
•  Its goal is to find a prototype that the consumers/customers
see as embodying the key attribute described in the product
concept statement.
1. functional characteristics
2. psychological aspects through physical cues and how will
the consumer/customer react to different colors, sizes,
weight & other physical cues.
3. Functional tests -to make sure that the product performs
safely and effectively
4. Consumer testing -by using sample comsumers to use in
their homes.
5/18/2022 14
 


	15. 7. Market Testing
•  After management is satisfied with the products’ functional and psychological
performance, the product is ready to be dressed up with the brand name.
• The goals are to test the new product is more authentic consumer/customer settings and to
learn how large the market is and how consumers/customers and dealers react to
handling, using and repurchasing the actual product.
8. Commercialization
• When (Timing):- In commercializing, market entry timing is critical. If the company
hears about a competitor nearing the end of its development work, it will face three
choices.
• The 1st choice is First Entry. Under this category, the firm usually enjoys the "first mover
advantage" of locking up key distributors & gaining reputation.
• The 2nd choice goes with Late Entry Strategy- which has three advantages include;
 The competition will have borne the cost of educating the market;
 The competing product may reveal fault that the late entrant can avoid; and
 The company can learn the size of the market.
5/18/2022 15
 


	16. • The 3rd  strategy- Parallel Entry- can be also chosen by the
company to get in the market. The strategy to work, a prospective
businessman can take the advantage of opting for the latest
technology and production process and operate at higher volume of
operation.
• This leads to reduced production cost and production of quality
goods and services. A new businessman can thus provide improved
quality goods and services at lower cost and further tap the market
with an innovative marketing approach.
• Where (Geographical Strategy):- The company must decide
whether to launch the new product in a single locality, a
region/several regions, in the national/international market.
5/18/2022 16
 


	17. • To Whom  (Target-Market-Prospect):- Within the rollout markets,
the company must target its distribution and promotion to the best
prospect group. Prime prospects for a new consumer/customer’s
product would ideally have the following characteristics:
They would be early adapters;
They would be heavy users;
They would be Opinion leaders; and
Could be reached at low cost.
• How (Introductory Markets Strategy):- To sequence and coordinate
many actives involved in launching a new product may/can use
network-planning techniques such as Critical Path Scheduling
(CPS).
5/18/2022 17
 



	19. Marketing
  


	20. Marketing Definition
 Marketing  is the management process responsible for
identifying, anticipate and satisfying customer
requirements profitably‘
 Marketing is activities that direct the flow of goods and
services from producers to consumers
.Note:-Marketing is about making money from satisfied
customers-without satisfied customers there can be no future for
any commercial organization (John Egan).
 


	21. Marketing Mix Elements  (4 P’s)
Product
Product includes physical objects or services being sold, together with
packaging, image, brand name and warranty. In addition, a
product includes physical attributes that influence consumer’s
perceptions, such as colors, shapes, sizes and materials.
Price
Price is the monetary unit required for a purchase, and from an
entrepreneur’s view point, it is the unit of income. Prices
communicate information about value, image and competition,
and they influence decisions about distribution, market
segmentation, product characteristics and related services.
 


	22. Cont…
Promotion
The act of  communication that provides consumers with information about a
company’s products, its services or the venture itself is promotion. It is
through promotional activities that the venture attracts consumers.
They include advertising, personal selling, direct marketing, public
relations.
Place (Distribution)
It is concerned with how products or services are made available to customers.
Distribution can mean the physical channels or transporting products
from manufacturers to end users, warehousing, wholesaling and
retailing. It can also relate to marketing systems such as catalogues,
telemarketing, franchising, and computer-based network markets.
 


	23. Market research in  the start-up phase
 Marketing research is defined as the “systematic and objective process of
gathering, recording, and analyzing data for aid in making marketing
decisions”.
Market research in the start-up phase
 Who is the customer?A clear profile of potential customers is a basic element of market
research.
 Sex and age:These are two essential characteristics to identify in the customer scenario
(situation) or state of affairs.
 Income status:The ability to buy and the amount of money will influence the product or
service concept, price, nature of promotions, and method of distribution.
 Occupation and education
 Other customer characteristics:These include family profiles, such as being married,
single, teenage children away at college, ethnic group. Religion.
 Where is the Market?(large metropolitan areas, suburban communities, small cities and
rural town)
 


	24. Sources of market  intelligence
 Existing competitors: identified through telephone , association,
licensing agencies, advertisements, and public documents
 Trade publications: specialized publications, magazines, news
papers, catalogs, and brochures.
 SecuritiesAnalyst’s Reports: Securities brokers, investment
bankers, private investment companies, and experienced private
investors.
 Government sources: volumes of government reports and
document in the public sector. (e.g. Department of Commerce,
Chamber of Commerce etc)
 Potential customers: informal discussion with the end-users.
 


	25. Market Research after  start up phase
Michael Porter’s Five Forces Model
It is a strategic management technique for established profit-
seeking companies and determinants of Each force includes:
These Five forces includes
1. TheThreat of entry
2. The power of buyers
3. The power of suppliers
4. The threat of substitutes
5. Competitive rivalry(challenge)
 


	26. 1. The Threat  of entry
Economies of scale
Proprietary product difference
Brand identity
Capital requirement
Access to distribution
Government policy
 


	27. 2. The power  of buyers
Buyer concentration vs. firm concentration
Buyer volume
Buyer switching cost relative to firms
Buyer information
Substitute products
Price sensitivity
 


	28. 3.The power of  suppliers
Differentiation of inputs
Switching cost of suppliers
Presence of substitute inputs
Importance of volume of suppliers
Cost relative to total purchase in the industry
 


	29. 4.The threat of  substitutes
Direct substitute is one that performs the same
services or has exchangeable attributes with
respect to the entrepreneur’s business.
Indirect substitutes exist as choices between
unlike products or services when buyers make
allocation decisions.
 


	30. 5. Competitive rivalry
Industry  growth
Product difference
Brand identity
Switching costs
Diversity of competitors
 



	32. TECHNOLOGY AND THE  ENTREPRENEUR
 Technology is scientific knowledge applied to business by
all kinds of people including entrepreneurs.
 It is important for entrepreneurs to take advantage of the
latest technologies to help them manage their business,
sell their products and services and communicate with
their customers and suppliers.
 During business start‐ups the Internet and different online
research tools are used to research the current and future
market and the company’s potential competition.
 


	33. Some of the  technologies required by business
include:
 Cell phones and smart phones.
 Desktop computer hardware
(MAC or PC) and supporting
printers, scanners, etc.
 Laptop or Tablet hardware for
mobile businesses.
 Access to local area networks to
connect business computers.
 Access to the Internet and wide
area networks to support external
 communications.
 Access to a cloud network for
file storage, sharing, collaboration
and back‐up.
 Business software including:
 Word processing.
 Spreadsheet.
 Presentation software.
 Bookkeeping software.
 Database software.
 Web design software.
 Specialized software for specific industries.
 Retail hardware such as cash registers,
scanners, inventory tracking contacts, etc.
 Presentation hardware (e.g. projectors,
video walls, etc.)
 Security and monitoring hardware and
software.
 Energy saving systems.
 Audio conferencing and video conferencing
systems.
 


	34. THE INTERNET AND  E‐COMMERCE
Internet is an essential part of any business. Some of the common
business activities completed via the Internet include:
 Company information site.
 Customer education and awareness.
 Marketing of products and services.
 Receiving customer orders and shipping of products.
 Online customer support and technical support.
 Communications with potential and current customers.
 Ordering supplies and other materials from other companies needed to
support the business operation.
 Communicate and work with virtual employees or contractors used to
support the creation of your products or the delivery of your services.
 Provides alternative revenue streams through the advertising of other
products and services provided by similar businesses.
 


	35. E‐COMMERCE
 “E‐commerce is  the paperless exchange of business information via the
internet” (Longernecker et al. 2003)
E‐commerce operations are becoming common among start‐up businesses.
Benefits provided by e‐commerce:
It is another way of conducting business transactions that was traditionally
carried out using telephone, mail or face to face.
It gives smaller companies opportunities to compete with bigger companies.
Small companies serve small geographic area and internet blurs geographic
boundaries.
E‐commerce allows any business to access customers no matter where they live.
Helps small firms with cash flow problems by reducing their sales cycle.
It helps small companies to build stronger customer relationship.
 


	36. New IT Literacy  Standard
Creativity and Innovation
Communication and collaboration
Research and information
Critical Thinking and problem solving
Digital citizenship
“…if we teach today as we taught yesterday,
we rob our children of tomorrow”
- John Dewey
 



	38. What is Financial  Analysis?
 Financial analysis involves using financial data to assess
a company’s performance and make recommendations
about how it can improve going forward.
 Financial analysis is the process of evaluating businesses,
projects, budgets, and other finance-related transactions to determine
their performance and suitability.
 Financial Analysts primarily carry out their work in
Excel, using a spreadsheet to analyze historical data and
make projections of how they think the company will
perform in the future.
 


	39. What is Financial  Statement Analysis?
 Financial statement analysis involves gaining an
understanding of an organization's financial situation by
reviewing its financial reports. The results can be used to make
investment and lending decisions.
 A financial analysis helps business owners determine their
company’s performance, sustainability, and growth by
reviewing various financial statements like their income
statement, balance sheet,and cash flow statement.
 


	40. Vertical Analysis
  


	41. Horizontal Analysis
  


	42. Three Essential Components  of a Financial Analysis
1. Income statement
 An income statement reports the company’s financial
performance over a given period of time and showcases a
business’s profitability.
 It can be used to predict future performance and assess the
capability of future cash flow.
 You might also hear people refer to this as the profit and loss
statement (P&L),statement of operations,or statement of earnings.
 


	43. Here are important  analysis ratios to compute when reviewing
your income statement:
•Gross profit margin is the percentage of revenue remaining after deducting your cost of goods sold.
This is calculated by dividing gross profit by revenue from sales.
Gross Profit Margin = Gross Profit ÷ Revenue from Sales
•Operating profit margin indicates the amount of revenue left after COGS and operating expenses are
considered. The formula for calculating operating margin is operating earnings divided by revenue.
Operating Profit Margin = Operating Earnings ÷ Revenue
•Net profit margin is the percentage of revenue after all expenses have been deducted from sales, and
it indicates how much profit a business can make from its total sales. Net profit divided by revenue gives
you the net profit margin.
Net Profit Margin = Net Profit ÷ Revenue
•Revenue growth is the percentage of growth during a given time period. To calculate this, subtract last
period’s revenue from the revenue this period, and then divide by last period’s revenue.
Revenue Growth (%) = (Revenue from Current Period – Revenue from Previous Period) ÷
Revenue from Previous Period
•Revenue concentration tells you which clients are generating the most revenue. Take the revenue
from a single client divided by total revenue. To mitigate risk, a single client shouldn’t generate the bulk
of your revenue.
Revenue Concentration (%) = Revenue from one client ÷ Total Revenue
•Revenue per employee can measure business productivity and determine the optimal amount of
employees you need. Take your revenue divided by the number of employees to gauge how much
revenue a single employee is bringing in.
Revenue per Employee = Revenue ÷ Number of Employees
 


	44. 2. Balance sheet
  A balance sheet reports the company’s assets, liabilities,
and shareholder equity at a specific point in time. In every
balance sheet, assets must equal the total of your liabilities and
equity, meaning the birr/ dollar amount must zero out.
Assets = (Liabilities + Equity)
 Your balance sheet can help you determine how efficiently
you’re generating revenue and how quickly you’re selling
inventory.
 There are three types(Liquidity ratios, Leverage ratios and
Efficiency ratios) of ratios that can be computed from your balance
sheet.( Reading Assignment)
 


	45. 3. Cash flow  statement
 A cash flow statement reports the amount of cash
generated during a given period of time. It’s intended to
provide information on a business’s current liquidity and
solvency as well as its ability to change cash flows in the future.
 


	46. The three main  components of a cash flow statement are:
 Cash from operations refers to all cash flows regarding
business operations. Operating activities can include
production, sales, delivery of a business’s product, and
payments from customers. It can also include purchasing
materials, inventory costs, advertising, and shipping.
 Cash from investing arises from actions where money is being
put into something with the expectation of a gain over a long
period of time.
 Cash from financing results from borrowing, repaying, or
raising money for the business.
 



	48. Human Resources Definition:
  The department or support systems responsible for personnel
sourcing and hiring, applicant tracking, skills development and
tracking, benefits administration and compliance with associated
government regulations.
 The term Human Resource Management relates to management
of people in an enterprise (Hunt, 1992) which involves planning,
organizing, staffing, leading or directing, controlling and coordinating
different activities of the work force within an enterprise (Saint-
onge, 2004).
 


	49. Various functions of  Human Resource Management
Human resource management practices is considered as important
managerial operation that can affect the outcome of entrepreneurship
(Morris & Jones, 1993).
 


	50. The Major Reasons  for Failure of Ongoing Business
 



	52. LEGAL REQUIREMENTS FOR  YOUR BUSINESS
 As part of your business planning process you must become
familiar with the laws and regulations in your country or
community that guides the start‐up and operation of a small business.
These may include:
Requirements for registering a business, including procedures for
naming your business.
Local laws that govern business operations.
Guidelines that govern the health and care of employees and
customers.
 The tax code for small business operations.
Codes of conduct relevant to specific industries, sectors or
professions.
 


	53. Social and ethical  aspects
(Product /Service protection)
 Most entrepreneurs will not be inventors. But all
entrepreneurs are concerned with protecting their ideas.
 It becomes important when the ideas are related to
new products, new services, unusual processes etc…
 Product/ Service protection
Patents
Registered design
Trademarks
Copyrighting
 


	54. What is Patent  ?
 A patent is a grant of a property right by the
government to an inventor.
 In Ethiopia patent right is for 10 - 20 years.
 Patents are exclusive property rights that can be sold,
transferred, willed, licensed, or used as collateral;
much like other valuable assets.
 


	55. What is Registered  design?
 When registered, this allows the shape, design, or
decorative features of a commercial product to be
protected from copying. In Ethiopia the period for
registered design is for Five years and which can be
extended for 2 times.
Example: Shoe and Furniture design.
Criteria's for protection
 Originality
 Industrial applicability
 Not contrary to the public moral
 


	56. What is Copyright?
  A copyright is that the intellectual property is protected for
the life of the originator or author plus 50 years in Ethiopia and
most nations.
 A copyright extends protection to authors, composers, and
artists, scientific works ,and it relates to a form of expression
rather than the subject matter.
 Books, pamphlets, articles, computer programs, speeches,
lectures, music, drama, choreographic, audio visual works,
drawings, photographs, paintings
 


	57. What is Trademarks?
  A trade mark includes any Word, Name, Symbol, or
distinguishing (unique) device, or any combination thereof
adopted and used by a manufacturer or merchant to identify his
goods and distinguish them from those manufactured or sold by
others.
 A trade mark is granted through the U.S Patent and Trade Mark
office for a period of 20 years, But it is for Seven (7) years in
Ethiopia. it is also requires renewal after seven years. If the trade
mark is not renewed it will be expired and cancelled.
 Examples; Coke (name) for Coca-Cola Corporation
 (Symbol) Apple with a bite in the side – Apple Computer
Corporation.
 




	60. Want to start  a business?
 There’s no doubt that setting up and making money from your
own business is one of the most rewarding ways to earn a living
and also the most challenging.
 You’re in complete control of your own destiny and the power is in
your hands to increase your chances of success and outwit the
competition.
 That also means you’re responsible for all your decisions and for
tackling whatever challenges arise along the way. So it’s vital you
get your business on a firm foundation.
 


	61. Five things you  need to know to really get started
1. Decide what type of business to start
 When deciding on your business idea, it really helps to be familiar with
the market that you’re interested in and also that you are absolutely
clear about what you can add and how you can serve customers
differently.
2. Find out if you can protect your idea
 One of the first things you should investigate as an entrepreneur is
how you can protect and future-proof your business idea. It may
be possible to trade mark your business name.
 


	62. CONT…
3. Make sure  your idea has legs
 A fundamental aspect of setting up any new business is ensuring
that there is a gap in the market and that your product or
service resonates well with your potential customers.
4. Develop a business plan
 A business plan is an absolute necessity for any business aiming
for long-term success and growth.
 It’s also good discipline as the key headings in a business plan really
make you think hard about all the areas you need to cover for
your business to be sustainable, mid- to long-term planning.
 


	63. 5. Don’t run  before you can walk
 As a new business in the focus on new product development it’s
important not to :
a) put all your eggs in one basket and
b) spend all of your resource on something without proof of its
market potential.
CONT…
 


	64. Buy-outs
What Is Buyout?
A  buyout is the achievement of a controlling interest in a
company and is used synonymously with the term
acquisition.
If the stake is bought by the firm’s management, it is known
as a management buyout and if high levels of debt are used
to fund the buyout, it is called a leveraged buyout.
Buyouts often occur when a company is going private.
 


	65. CONT…
 A buyout  refers to an investment transaction where
one party acquires control of a company, either through an
outright purchase or by obtaining a controlling equity
interest (at least 51% of the company's voting shares).
Usually, a buyout also includes the purchase of the target's
outstanding debt.
 The transaction often takes place in situations where
the purchaser considers a firm to be undervalued or
underperforming, with potential for improving
operationally and financially under new ownership and
control.
 



	67. What is franchising?
  Franchising is a partnership in which one party allows another
to borrow its business model or brand name.This is usually done at
a fee. The party which lends its name or business model is called the
franchisor, while the party paying for the permissions is the
franchisee.
What is licensing?
 Licensing is also a legal partnership between two parties. In this
type of arrangement, one party (the licenser) sells the rights for
the use of its intellectual property to the licensee. The licensee can
then manufacture the products of the licensor, while paying
royalties to the licensor.
 


	68. What is the  Difference between Franchise and
Licence?
 The difference between licensing and franchising is that:-
 license agreements are limited to the shared use of a single
technology, brand element,or system, whereas,
 franchise agreements involve the complete duplication of a business
model,brand,and system.
 In a franchise partnership, the business belongs to the franchisee. The
franchisee essentially runs the business for the franchisor, but at a fee.
 In a licensing partnership, the licensee only pays the licensor for
a specific product, for which the licensor may have taken out patent
rights.
 


	69. CONT…
  


	70. Advantages and disadvantages  of
alternatives
What is an Alternative Business Structure (ABS)?
An alternative business structure is a firm that has non-lawyers
in its ownership and management structure. This allows firms to
involve key people who bring additional experience and
skills.
The non-lawyer can be involved through investment or
as a partner or director.
 


	71. The Advantages as  well as the Disadvantages
of owning your own company.
 Advantage: Financial
Rewards.
 Advantage: Lifestyle
Independence.
 Advantage: Personal
Satisfaction and Growth.
 Disadvantage: Financial Risk
 Disadvantage: Stress and
Health Issues.
 Disadvantage:Time
Commitment.
 Try a Side Hustle.
 



	73. Outline of a  Typical Business Plan
Executive Summary
I. Background and Purpose of Venture
II. Market Analysis
III. Products and Services
IV. Development, Production, and Operations
V. Organization and Management
VI. Ownership and Control
VII. Financial Information
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	74. What Makes a  Business Plan Convincing?
• Demonstrate understanding of the
technology, market, risks, and customer needs
• Defensible assumptions that yield testable
hypotheses
• Credible evidence of irrevocable commitment
• Evidence of reputation and certification
• Signals the quality and capabilities of the team
74
 


	75. Some Pitfalls to  Avoid in the Business Plan
1. Failing to identify clearly the customer
problem that the venture would address
2. Failing to identify clearly a narrow target
market
3. Relying on a business model that does not
make economic sense
4. Relying on a highly credentialed team that
lacks the critical expertise the venture needs
5. Failing to recognize the threats and potential
problems
75
 



	77. What are the  sources of financing start up business?
 Whether you determine for a bank loan, an angel investor,
a government grant or a business incubator, each of these
sources of financing has specific advantages and
disadvantages as well as criteria they will use to evaluate
your business.
 Sources of Financing
- Internal Sources (Equity capital)
- External Sources (Debt capital)
 


	78. Overview Of Top  Funding Sources To Grow Your Startup
 Personal savings.Also known as self-funding, is the first stop on
the entrepreneurial journey for many startups. ...
 Bootstrapping....
 Friends and Family. ...
 Accelerators & Incubators. ...
 Crowd funding. ...
 Grants. ...
 Angel Investors. ...
 Venture Capital Fund.
 


	79. Equity vs Debt  Capital
 Equity capital: represents the
personal investment of the
owner (s) of a company
 Debt capital: the financing
that a small business owner has
borrowed and must repay with
interest
 


	80. Sources of Equity
  Personal Sources
 Informal risk capital
 Venture Capital
 


	81. Debt Financing
Debt is  money borrowed, that must be repaid within a period of
time and generates income for the moneylender (in the form of
interest) over that time period.
 Commercial banks
 Non-banks
 Federally-sponsored
programs
 State and Local
Development Programs
 Internal methods of
financing
 


	82. …….
Debt financing
 Governmental  programs- direct loans, grants, subside and loan
guarantees to small business
 Leasing-allows a small firm to obtain the use of equipment,
machinery or vehicles without owning them
 Hire purchase-provides the immediate use of the asset and also
ownership of it, provided that payments according to the
agreement are made
 Factoring is a specialist form of finance to provide working
capital to young, undercapitalized businesses
 


	83. 1. Debt and  Equity Capital?
2. Nature of Micro, Small and Medium enterprise Enterprises based on
Sector, Human Resource and Total asset?......(General discussions were
conducted in Chapter-III)
Reading Assignment-3
(Explain the following questions in detail)
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